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Abstract: 

The global tourism industry has undergone a radical paradigm shift from traditional brick-and-mortar agencies to digital-first 

ecosystems, where Online Travel Agencies (OTAs) serve as the primary gateway for millions of travellers worldwide. However, 

this rapid digitization has birthed a significant "Trust Crisis" characterized by systemic friction, choice overload, and algorithmic 

opacity. Modern travellers are increasingly plagued by deceptive "Drip Pricing"—the incremental revelation of mandatory fees—

and a dangerous reliance on subjective, often unverified user reviews for safety assessments. These "Dark Patterns" lead to 

significant consumer detriment, high booking abandonment rates, and a measurable deficit in long-term brand loyalty as users 

feel "tricked" by hidden costs. 

This research introduces Explora, a technological response designed to restore consumer confidence through a "Transparency-

First" architecture. Developed using a robust Model-View-Controller (MVC) pattern with a PHP and MySQL backend, the 

Explora framework implements a real-time upfront pricing engine and an objective Safety Verification Module. Unlike traditional 

aggregators that prioritize listing volume and subjective feedback, Explora utilizes data-driven safety metrics based on objective 

infrastructure parameters, such as proximity to police stations and emergency services. By shifting the industry standard from 

"Subjective Reviews" to "Objective Metrics," the system effectively addresses the information asymmetry that currently leaves 

travellers, particularly solo and female tourists, vulnerable.  

Empirical validation of the Explora framework was conducted through a structured survey of frequent travellers ($n=100$), 

focusing on metrics of financial frustration and safety demand. Data analysis confirms a critical market need for transparency, 

with 72.5% of respondents indicating that official verified safety scores would significantly influence their platform trust. 

Furthermore, hypothesis testing using a one-sample proportion Z-test yielded a Z-value of 4.80 ($p < 0.001$), providing strong 

statistical evidence to reject the null hypothesis and conclude that consumers significantly prefer platforms offering "Verified 

Safety and Price Transparency" over traditional non-transparent models. The study concludes that ethical design prioritizing 

honesty is not merely a moral imperative but a viable and necessary business strategy for the modern, safety-conscious traveller. 
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Introduction: 

Background: The Trust Crisis in Digital Tourism: 

The global tourism industry has undergone a paradigm 

shift from traditional brick- and-mortar agencies to 

digital-first ecosystems. Today, Online Travel 

Agencies (OTAs) serve as the primary gateway for 

millions of travellers worldwide. However, this rapid 

digitization has introduced significant systemic 

friction. While users have access to unlimited options, 

they are increasingly plagued by "Choice Overload" 

and "Algorithmic Opacity." 

Recent market analysis indicates that modern travellers 

face two critical challenges: 

(1) Financial Opaqueness: The prevalence of "drip 

pricing"—where mandatory fees are hidden until 

the final checkout page—has eroded consumer 
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trust. 

(2) Safety Uncertainty: In an era of increasing solo 

and experiential travel, users struggle to verify the 

safety of accommodations. Reliance on 

anonymous, often unverified user reviews has 

proven insufficient for assessing real-world risks 

such as neighbourhood crime rates or emergency 

service proximity. 

Explora is designed as a technological response to 

this crisis. Unlike traditional aggregators that 

prioritize maximum listings, Explora utilizes a 

"Transparency-First" architecture. It is a web-

based tourism management system built on PHP 

and MySQL that integrates Verified Safety Scores 

and Upfront Pricing Models to restore user 

confidence in digital booking. 

Problem Statement: Algorithmic Opacity & Safety 

Gaps: 

The central research problem addresses the "Trust 

Deficit" in the current e-tourism market. This deficit is 

driven by three specific gaps: 

➢ The Transparency Gap: Major OTAs often 

display artificially low base rates to attract clicks, 

only to reveal significant taxes and service fees at 

the payment stage. This "bait- and-switch" tactic 

leads to high cart abandonment rates and user 

frustration. 

➢ The Safety Verification Gap: Current platforms 

rely heavily on subjective user reviews (e.g., "The 

area felt safe"). There is a distinct lack of objective, 

data-driven safety metrics—such as proximity to 

police stations or official verified safety scores—

leaving travellers, particularly women and solo 

tourists, vulnerable. 

➢ The SME Economic Gap: Small and Medium 

Enterprise (SME) travel agencies are often 

marginalized by the high commission structures 

(15–30%) of global aggregators, limiting their 

ability to offer competitive pricing. 

Explora addresses these gaps by implementing a 

Direct-Booking Engine that eliminates hidden 

commissions and a Safety Verification Module that 

quantifies safety data for informed decision-

making. 

Research Objectives: 

The primary objective of this project is to develop and 

validate a travel booking framework that prioritizes 

Trust and Cognitive Ease. 

1. To Quantify Consumer Frustration: To analyze the 

impact of "Hidden Fees" and "Price Volatility" on 

user booking behaviour through quantitative survey 

analysis. 

2. To Implement Verified Safety Metrics: To design a 

system module that categorizes destinations based 

on objective safety parameters rather than just 

subjective reviews. 

3. To Develop a "Lean" Booking Architecture: To 

build a fully functional web application using 

HTML5, CSS3, PHP, and MySQL that offers a 

streamlined, commission-free booking experience. 

4. To Evaluate User Trust: To statistically test the 

hypothesis that users are more likely to book on 

platforms offering "Upfront Pricing" and "Verified 

Safety Scores" compared to traditional models. 

Scope & Significance of the Study: 

➢ Scope: The project is limited to the B2C (Business-

to-Consumer) domain. It encompasses the 

development of a responsive web application 

featuring User Authentication, Package Browsing, 

Safety Score Display, and a Secure Booking 

Interface. The study focuses on the Indian Domestic 

Tourism market as a primary use case. 

➢ Significance: 

• For Users: It provides a safer, stress-free 

booking experience by filtering out "risky" or 

"hidden-cost" options. 

• For SMEs: It offers a technical blueprint for 

small agencies to digitize their operations 
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without relying on predatory aggregator 

algorithms. 

• Academic Value: This research contributes to 

the field of "Digital Trust Systems" by providing 

empirical evidence on how transparency features 

directly influence consumer purchase intent. 

Literature Review: 

This chapter reviews existing research on consumer 

behavior in digital tourism, specifically focusing on the 

impact of pricing strategies and safety transparency on 

user trust. The review highlights the critical gaps in 

current Online Travel Agency (OTA) models that 

Explora aims to address. 

The Economics of "Drip Pricing" (Hidden Fees): 

"Drip Pricing" is a pricing technique where online 

retailers advertise a low base price at the beginning of 

the purchase process and incrementally reveal 

mandatory fees (taxes, service charges, resort fees) as 

the customer progresses to the final checkout. 

➢ Impact on Consumer Welfare: Research by the 

Office of Fair Trading (OFT) indicates that drip 

pricing accounts for a significant portion of 

consumer detriment in the travel sector. While it 

initially attracts clicks due to lower perceived costs, 

it leads to "behavioural lock-in," where users feel 

too invested in the lengthy booking process to 

abandon the cart despite the price hike. 

➢ The Trust Trade-Off: A study published in the 

Journal of Marketing Research suggests that while 

drip pricing may increase short-term conversion 

rates, it significantly damages long-term brand 

loyalty. Users who feel "tricked" by hidden fees are 

notably less likely to return to the platform. 

➢ Relevance to Explora: These findings justify 

Explora’s "Transparency-First" Engine, which 

displays the Total Cost of Ownership (TCO) 

upfront. By eliminating the shock of hidden fees, the 

system aims to reduce cart abandonment and build 

a "high-trust" user base. 

Safety Verification in the Sharing Economy: 

As the tourism industry shifts towards the "Sharing 

Economy" (e.g., Homestays, independent rentals), the 

verification of accommodation safety has become a 

paramount concern, particularly for solo and female 

travelers. 

• Subjectivity of Reviews: Current platforms rely 

heavily on user-generated reviews (UGR) to assess 

safety. However, research by Ert et al. (2016) argues 

that UGRs are highly subjective and often biased by 

the host's personality rather than the actual physical 

safety of the location. A review stating "The host 

was nice" does not confirm the presence of fire 

exits, secure locks, or the neighbourhood’s crime 

rate. 

• The Information Asymmetry: There is a 

documented "Information Gap" where hosts possess 

full knowledge of a property's safety risks (e.g., 

isolation, lack of emergency access), while guests 

are left in the dark until arrival. 

• Relevance to Explora: This gap validates the need 

for Explora’s Verified Safety Score Module. By 

shifting from "Subjective Reviews" to "Objective 

Metrics" (such as proximity to police stations and 

verified host identity), Explora addresses the safety 

uncertainty that plagues modern booking platforms. 

The "Direct-Booking" Shift: Bypassing 

Aggregators: The dominance of global aggregators 

(e.g., Booking.com, Expedia) has created a 

monopolistic market structure that disadvantages Small 

and Medium Enterprises (SMEs). 

➢ The Commission Burden: Industry reports 

highlight that standard OTAs charge commissions 

ranging from 15% to 30% per booking. This forces 

small hotel owners to either inflate prices for 

consumers or operate on razor-thin margins. 

➢ The "Book Direct" Movement: A trend analysis 

by Phocuswright reveals a growing consumer 

preference for "Direct Booking" to ensure better 
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customer service and lower rates. However, most 

SMEs lack the technical infrastructure to support 

secure, seamless direct bookings. 

➢ Relevance to Explora: Explora serves as a 

Technical Enabler for this shift. By providing a 

commission-free, direct-connect architecture, it 

empowers SMEs to offer competitive rates directly 

to consumers, creating a "Win-Win" economic 

model that bypasses the aggressive monetization of 

traditional aggregators. 

Research Methodology: This chapter outlines the 

systematic approach used to conduct the research for 

Explora. It details the research design, data collection 

methods, and the statistical tools employed to analyze 

consumer trust in online travel booking. 

1. Research Design & Approach: 

The study adopts a Quantitative Research Approach 

to validate the hypothesis that "Transparency" and 

"Safety Verification" are critical determinants of 

user trust. The research was conducted in two 

phases: 

Descriptive Phase: A comprehensive review of 

existing platforms (e.g., Booking.com, Airbnb) to 

identify current gaps in safety data and pricing 

transparency. 

Empirical Phase: A structured survey was 

distributed to a diverse demographic of travelers to 

gather primary data on their booking behaviors, 

frustration levels with hidden fees, and demand for 

verified safety scores. 

2. Data Collection Strategy (Survey Parameters): 

Primary data was collected using a structured 

Google Forms questionnaire titled "Digital Trust in 

Travel: A Study on Booking Transparency and 

Safety Verification." The survey targeted frequent 

travelers, students, and working professionals who 

regularly use digital platforms for accommodation 

booking. 

The questionnaire consisted of 15 discrete variables  

categorized into three key metrics: 

1. Metric A: Financial Frustration (Pricing) 

➢ Key Question: "How often do you encounter 

unexpected or hidden fees revealed only at the 

final checkout?" 

➢ Key Question: "How likely are you to abandon 

a booking if unexpected fees are added?" 

➢ Objective: To quantify the negative impact of 

"drip pricing" on user retention. 

2. Metric B: Safety Verification (Trust) 

➢ Key Question: "How much would 'Official 

Verified Safety Scores' (based on police data) 

influence your trust?" 

➢ Key Question: "Would you be willing to pay a 

premium for verified safety data?" 

➢ Objective: To assess the market demand for 

objective safety metrics over subjective user 

reviews. 

3. Metric C: System Preference (Solution) 

➢ Key Question: "How likely would you be to 

use Explora if it guaranteed verified safety 

scores?" 

➢ Objective: To validate the proposed Explora 

architecture as a preferred alternative to 

traditional aggregators. 

Statistical Tools Used: To ensure the reliability of the 

findings, the following tools were used for data 

processing and analysis: 

1. Google Forms: For efficient data collection and 

initial response aggregation. 

2. Microsoft Excel / R Studio: Used for cleaning the 

dataset (n=100+ responses) and generating 

comparative visualizations (Pie Charts and Bar 

Graphs). 

3. Z-Test (Hypothesis Testing): A statistical Z-test 

was performed to determine if the preference for 

"Verified Safety" and "Upfront Pricing" is 

statistically significant (p < 0.05) compared to the 

null hypothesis. 
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Data Analysis & Interpretation: 

This chapter presents the analysis of primary data collected through the survey. To provide a focused evaluation of the 

"Trust Crisis," this section highlights the 7 Key Indicators that directly validate the need for Explora’s transparency 

and safety features. 

1. Demographic Analysis of Respondents: 

Age Group Distribution 

 

Interpretation: The majority of respondents belong to the 45+ Age Group. This indicates that the survey reflects 

the views of mature, financially independent travellers. Unlike younger demographics who may prioritize "budget" 

above all else, this segment typically prioritizes reliability, comfort, and safety, making their feedback highly 

valuable for designing a "high-trust" system like Explora. 

2. Quantifying "Financial Frustration": 

This section analyses the impact of "Hidden Fees" on user behaviour. 

1. Frequency of Hidden Fees 

Question: "How often do you encounter unexpected or hidden fees revealed only at the final checkout step?" 

 

 

Interpretation: A staggering majority of users reported frequently encountering hidden fees. For the 45+ 

demographic, this "bait-and-switch" tactic is perceived not just as an annoyance, but as a breach of professional 

trust. This confirms that "Financial Opacity" is a systemic industry problem. 



                                                                                       
  ISSN–2278-5655 

AMIERJ          

Volume–XV, Special Issue– I (c)                                                                                        March – April, 2026 
 

 

     SJIF Impact Factor: 8.648                  A Peer Reviewed Referred Journal  166 

Aarhat Multidisciplinary International Education 
Research Journal 

Original Research Article 

2. Booking Abandonment Rate 

Question: "How likely are you to abandon a booking altogether if unexpected fees are added at the final step?" 

 

 

Interpretation: The correlation between "Hidden Fees" and "Cart Abandonment" is strong. Most users indicated 

they would leave the site immediately. This proves that Explora’s "Transparent Pricing" is not just an ethical feature, 

but a vital business retention strategy to prevent lost revenue. 

3. Preference for Price Honesty vs. Discounts 

Question: "How much do you prefer 'Price Honesty' over 'Flashy Discounts' that hide fees?" 

 

Interpretation: The demographic overwhelmingly prefers Honesty. They view "70% Off" banners with suspicion. 

This finding dictates that Explora’s branding should focus on Integrity and Clarity rather than aggressive discount 

marketing. 
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The "Safety Gap" & Proposed Solution: 

This section validates the demand for Explora's verified safety features. 

1. Trust in Anonymous User Reviews 

Question: "How much do you trust anonymous user reviews regarding safety?" 

 

 

 

Interpretation: Trust in user reviews is low to moderate. Mature travellers are sceptical of vague reviews (e.g., 

"Good vibes") and prefer objective data. This validates the obsolescence of the "Star Rating" system for assessing 

real-world safety risks. 

2. Influence of Verified Safety Scores 

Question: "How much would 'Official Verified Safety Scores' influence your trust in a platform?" 

 

 

Interpretation: There is an overwhelming demand for Official Verification. Users indicated that a "Verified Score" 

(based on police data) would significantly increase their trust. This is the primary validation for Explora’s 

innovation, proving that "Safety" can be a quantifiable metric. 
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3. Likelihood of Using Explora 

Question: "How likely would you be to use Explora if it guaranteed verified safety scores?" 

 

 

Interpretation: The data shows a high intent to adopt. The majority of users selected "Likely" or "Very Likely," 

providing statistical proof that the market is ready for a safety-first booking platform. 

 

 

Hypothesis Testing (Statistical Validation of Trust: 

• Hypothesis Statement: 

Null Hypothesis (H0): Consumers do not show a 

significant preference for travel platforms offering 

"Verified Safety & Price Transparency" compared 

to traditional booking apps (p <= 0.50). 

Alternative Hypothesis (H1): Consumers show a 

significant preference for travel platforms offering 

"Verified Safety & Price Transparency" rather than 

traditional booking apps (p > 0.50). 

• One-Sample Proportion Z-Test: 

➢ The hypothesis tests consumer preference 

direction (Safety/Transparency vs. Status Quo). 

➢ Data is categorical (Likelihood of using the 

platform). 

➢ Sample size is large (n = 100). 

➢ Suitable and commonly used in consumer 

behavior and management research. 

• From the Survey Responses: 

➢ Respondents rating "Importance of Verified 

Safety Scores" as High / Very High = 82.0% 

➢ Respondents preferring "Price Honesty" over  

 

 

 

 

"Discounts" = 78.0% 

➢ Respondents likely to use Explora if it 

guaranteed verified safety scores (rating 4 or 5) 

= 74.0% 

➢ To represent overall platform preference, 

respondents showing a consistent intent to adopt 

the system were considered. 

➢ Total respondents showing preference (x) = 74 

➢ Total sample size (n) = 100 

➢ Observed Proportion (p̂) = 74 / 100 = 0.74 

Test Statistics: 

➢ Observed proportion (p̂) = 0.74 

➢ Hypothesized population proportion (p0) = 0.50 

➢ Significance level (α) = 0.05 

Z-Value Calculation: 

       (0.74–0.50) 

Z = √ (0.50×0.50)  (100) 

  = 0.24 

      0.05 

= 4.80 
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Conclusion: 

p - Value < 0.001 

Since the Z-value (4.80) is greater than the critical 

value (1.645) and the p-value is less than 0.05, the null 

hypothesis is rejected. 

Result: 

There is strong statistical evidence to conclude that 

consumers show a significant preference for 

purchasing travel bookings through platforms that offer 

"Verified Safety and Price Transparency" rather than 

through traditional offline or non-transparent online 

aggregators. 

Proposed Solution – The Explora Framework: 

This chapter details the technical architecture and 

functional modules of Explora. 

Unlike traditional aggregators that focus on 

maximizing transaction volume, Explora is built on a 

"Transparency-First" Architecture, prioritizing user 

safety and financial clarity. 

1.  Architectural Design: The "Transparency-

First" Engine: 

The system is engineered using the Model-View-

Controller (MVC) architectural pattern. This design 

was chosen to decouple the user interface from the 

complex backend logic, ensuring that the system is 

both scalable and secure against common web 

vulnerabilities. 

➢ The View (Frontend Presentation) 

Developed using HTML5, CSS3, and 

JavaScript, the View manages the user 

interface and presentation logic. It is structured 

around four primary navigation modules: 

Home for search tools, Explore for transparent 

package browsing, Safety for verified risk 

scores, and Book Now for secure reservations. 

This layer dynamically updates content to 

ensure that critical decision-making data—

such as total costs and safety ratings—is 

immediately visible without requiring full 

page reloads. 

➢ The Controller (Backend Logic) 

Implemented in PHP, the Controller acts as the 

central processor. It handles all incoming user 

requests, sanitizes inputs to prevent SQL 

Injection, and executes core business rules. 

Specifically, it runs the Safety Filter 

Algorithm to exclude destinations with low 

safety ratings and the Real-Time Tax 

Calculator to aggregate costs before the 

booking page is loaded. 

➢ The Model (Database Management) 

The system relies on a MySQL relational 

database to manage persistent data. It utilizes 

normalized tables to securely store User 

Credentials (Encrypted), Package Inventories, 

and Safety Metrics. The database uses foreign 

key constraints to link bookings to verified 

users, ensuring a complete and accurate audit 

trail. 

2. User Interface & Functional Modules: 

The following sections present the core interfaces of 

the Explora system, demonstrating how the 

transparency and safety concepts are visually 

implemented across the four main pages. 
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(A) Home Page (Landing Interface) 

The entry point of the application provides a clean, clutter-free interface. Unlike commercial aggregators that bombard 

users with ads, Explora focuses on a "Search-First" approach. 

 

(Figure 1: Explora Home Page showing the navigation bar and main search interface.) 

 

 

 



                                                                                       
  ISSN–2278-5655 

AMIERJ          

Volume–XV, Special Issue– I (c)                                                                                        March – April, 2026 
 

 

     SJIF Impact Factor: 8.648                  A Peer Reviewed Referred Journal  171 

Aarhat Multidisciplinary International Education 
Research Journal 

Original Research Article 

Explore Page (Transparency Module) 

This module addresses the issue of "Drip Pricing." As shown in the interface below, the system displays the full 

package details. The user can view the destination specifics and the total cost (inclusive of taxes) without hidden terms. 

 

(Figure 2: Explore Interface displaying available packages with upfront pricing.) 
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 (c) Safety Page (Verification Module) 

This is the platform's unique selling proposition. This page visualizes the Verified Safety Score (1–5 Stars) and 

provides objective data, such as the transparent pricing, ensuring users can make informed decisions based on safety 

rather than just aesthetics. 

 

(Figure 3: Safety Interface showing verified scores and transparent pricing.) 
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(D) Book Now Page (Direct Booking Engine) 

This interface represents the secure "Direct Booking" capability. It allows users to reserve a package directly. The 

form captures essential user details (Name, Contact, card details) and processes the request without redirecting to 

third-party commission sites. 

 

 

(Figure 4: Secure Booking Form for finalizing reservations.) 
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Comparative Analysis: Explora vs. Traditional OTAs 

The following table highlights the structural differences between the proposed solution and existing market leaders. 

 

Feature 

Traditional OTAs 

 (Booking.com/Airbnb) 

Explora  

(Proposed Solution) 

 

Pricing Model 

Drip Pricing, Taxes added at the final step. Transparent Pricing, Total cost shown 

upfront. 

 

Safety Data 

Subjective, Relies on anonymous user 

reviews. 

Objective, Uses Verified Safety Scores 

(Police data). 

SME Commission High, 15% – 30% per booking. Zero, Direct-connect architecture. 

User Trust Low, Due to hidden fees and fake reviews. High, Verified data builds confidence. 

 

Technology Stack & Implementation: 

The system is built on a robust, open-source stack to 

ensure scalability and cost-effectiveness: 

➢ Frontend: HTML5, CSS3, and JavaScript are 

used to create a semantic, responsive interface with 

dynamic price calculations. 

➢ Backend: PHP handles server-side validation, 

session management (login/logout), and database 

connectivity. 

➢ Database: MySQL serves as the relational 

database, securely storing user profiles, package 

inventories, and safety metrics. 

➢ Server: XAMPP/Apache is utilized as the local 

development environment to host the application. 

Conclusion: 

1.  Conclusion 

The digital tourism industry faces a significant 

"Trust Crisis," driven by the prevalence of "Dark 

Patterns" (hidden fees) and a lack of verifiable 

safety data. This research set out to identify the 

extent of this problem and propose a technological 

solution: Explora. 

1. Addressing the Problem: The study confirmed 

that financial opacity and safety concerns are the 

primary deterrents for modern travellers. The 

primary data analysis revealed that a majority of 

users abandon bookings due to unexpected costs 

at checkout. 

2. The Solution: Explora successfully addresses 

these gaps through its "Transparency-First" 

Architecture. By implementing a Real-Time Tax 

Calculator and a Verified Safety Score Module, 

the platform restores user confidence, ensuring 

that the price seen on the search page is the final 

price paid. 

3. Statistical Validation: The hypothesis testing 

performed in this study (Z-Test score of 4.8) 

provided strong statistical evidence that 

consumers significantly prefer platforms with 

verified safety metrics over traditional 

aggregators. 

In conclusion, Explora proves that ethical design—

prioritizing honesty over manipulation—is not just 

a moral choice but a viable business strategy that 

aligns with the demands of the modern, safety-

conscious traveller. 

2. Limitations of the Study 

While the proposed system successfully 

demonstrates the core concepts of transparency and 

safety, the current prototype has the following 

limitations: 

Prototype Environment: The system is currently 

hosted on a local server (XAMPP/Apache) and has 

not been deployed to a live cloud environment (e.g.,  

AWS or Azure). 

Static Safety Data: The "Safety Scores" in the 

current version are based on static datasets. The 

system does not yet pull real-time crime or accident 

data from live police APIs. 

Sample Size: The market research was conducted  
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with a sample size of around 100 respondents. 

While statistically significant for this study, a larger 

sample size would be required for a global rollout. 

3. Future Scope 

To evolve Explora from a prototype into a 

commercial-grade product, the following 

enhancements are proposed: 

(1) AI-Driven Safety Predictions: Future versions 

will integrate Machine Learning (ML) 

algorithms to analyze historical crime trends 

and weather patterns, offering users 

"Predictive Safety Alerts" for their upcoming 

trips. 

(2) Mobile Application Development: Developing 

a native mobile app (using React Native or 

Flutter) to offer travellers real-time safety 

notifications and GPS-based emergency 

assistance while on the go. 

(3) Blockchain for Reviews: To completely 

eliminate fake reviews, a Blockchain-based 

Review System will be implemented. This 

ensures that only users with a verified "Smart 

Contract" (completed booking) can leave 

feedback, making the review system tamper- 

proof. 

(4) Live API Integration: Connecting the backend 

to live government open-data APIs (e.g., local 

police departments or health ministries) to 

automate the updating of Safety Scores in real-

time. 
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